Four men, one boat, and a 2100-mile row from California to Hawaii

Team Pacific Rowers

Sponsorship pack

’ @pacificrowers info@pacificrowers.com éé—% www.pacificrowers.com




re you mad?’
hat this row’s
| about...

ou’d be mad not to. Described as the
Everest of the Ocean, the crossing of the
Pacific requires physical strength, mental
agility, endurance and determination. The
four-man crew will row in pairs - two hours
on two hours off - for five weeks, each
burning 5000 calories a day and pulling
1,000,000 strokes in total.

The Great Pacific Rowing Race, organised by
New Ocean Wave, is the first event of its
kind on the Pacific, and Team Pacific
Rowers - Fraser Hart, Colin Parker, Sam
Collins and James Wight - aim to be the first
our-man crew to complete the route,
eating off 20 others in the process (read
out the crew at our Team Pacific Rowers.

ace, 2,100 nautical miles, is a new,

==

Click on

global sporting event that aims to attract
widespread media coverage locally, nationally
and internationally.

Sponsoring Team Pacific Rowers provides an
opportunity to position your brand as part of an
inspirational, ambitious and dynamic team,
endeavouring to complete a unique, ocean
adventure challenge and be the first four-man
rowing team to cross the North Pacific Ocean.

As well as guaranteeing novelty, sustained and
long-lasting exposure, the team consists of two
professional print and broadcast journalists, a
web developer and a marketing director,
guaranteed to fuel publicity for your brand even
further.

Read our comment in the Monterey Herald



http://www.montereyherald.com/ci_23285928/monterey-host-rowing-endurance-race?IADID=Search-www.montereyherald.com-www.montereyherald.com
http://www.newoceanwave.com/great-pacific-race/entrants-pacific-rowing-race-2014/
http://pacificrowers.com/
http://www.youtube.com/watch?v=iQl-B9yt2Ls
http://www.montereyherald.com/ci_23285928/monterey-host-rowing-endurance-race?IADID=Search-www.montereyherald.com-www.montereyherald.com

nefits of
onsoring

oursome’
that’s us)
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A TUNBRIDGE Wells man and

his team are hoping to become

ihe first quartet to row 2,100

pautical miles from California

o Hawali next June,

Fraser Hart, 33, of 8t James
Road is one of the Team Pacifie
Rowers competing in the New
Ocean Wave Great Pacific Race
alongside 20 other boats next
sunmer

Mr Hart will vow with ehild-
hood friend Colin Parker, 15,
along with James Wight, 38, and
Sani Colling, 24, for approxim-
ately five weeks, beginning in
Monterey, California and end-
fng in Honolulu, Hawati,

"None of us has even pulled
an var before, so this is a huge
undertaking,” said Mr Hart.

"We've a huge amount of pre-
paration and fundraising to do
before we even get to the start
line.

~ "We are already training in

gyms, on our bikes and simply

pounding the streets in our run-
T

M Hart’s vigorous exercise
regime included a 100km walk
from London to Brighton, des-
pite suffering a knee injury

foursome will row to Hawaii |

than one million oar strokes
throughout the race, and eac
burn approximately 5,000 cal-
ories a day.

They will be feasting for the
fiva weeks on what Mr Hart
described a8 & “spaceman
diet": freeze-dried high-calorie
meals,

Planning for the team's par:
{ielpation began in the spring,
with & crew meeting event held
by former Team GI rower
Chris Marting, who started the
initiative,

This cost of the expedition s
around £70,000, and the Pacific
Rowors are eurrently in talks
with  several  organisations

about sponsorship.
Their boat is a 206t Woodvale

Fours class fibreglass ocean

rower, complete with solar |

WAY TO ROW: (1) Fraser Hart, Sam Collins and James Wight
will raw from California to Hawall in a Pacific race

The crew are planning to
hold a 2d-hour static row in the
near future to publicise their
voyage.
All four members of the crew
have previous extreme spurtmg
experience, although this chal-
lenge is their grandest,

Mr Hart, who works as & web

lived in Australia, Canada and
New Zealand, and is an avid
cycler,  surfer and  snow-
boarder:

His partners too have exper-
fence with sporting feats - Mr
Parker once took part in a 12
hour tennis match for Sport
Refief.

The men will complete more

powered water desalinators, a
satellite phone, GPS and inter-
net access. l
The boat's position will be
transmitted several times ul
day: |
® The Pacific Rowers' blog can |
he found at wwwpaciicrow-
ers.com and @pacificrowers on
Twitten ’

designer in Sevenoaks, has

» Brand presence and logo exposure within a nine-month end to end, multi-channel marketing, PR

and fundraising campaign.

e Pre and post row .presentations to your staff and/or management about training,
endeavour/enterprise, teamwork, motivation and the crossing itself. Or a bespoke topic/theme

shaped by your company.

aii for employees and families.

uch, much more ...

oat naming rights and opportunities to ‘row with the crew’ experiences in the UK, California or




ow your company can get involved

Pacific Rowers has five outline sponsorship packages, which can be tailored further, to suit
needs and price range.

Arctic: supporting sponsor

Southern: sponsor

Indian: principal sponsor

Atlantic: main sponsor

Pacific: lead sponsor




~%. Arctic: supporting sponsor
—=- = Starting from £1000/$NZ2000

i

not become a “supporting sponsor” of Team Pacific Rowers with our Arctic Package. The
kage includes, but is not exclusive to, the following key benefits:

Branding & Logo Exposure: PR & media:

* Your company logo on the boat - * Possibility of setting up common PR
positioning up to discretion of Team activities.

Pacific Rowers.

Photography:

» Expedition photography supplied for
Social media & online: your marketing purposes.

» Sponsor led promotion through

Team Pacific Rowers’ key social

media channels, including tweets, blog
posts and Facebook updates.

» Logo and hyperlink from our website to
yours.



randing & Logo Exposure:

» Company logo on the boat.

» Brand presence across all media and
documentation and merchandise, including
posters, fliers, brochures etc

* Inclusion on pre-event/post event street
banners, flags etc.

« Company logo on team clothing & towels.

Online & Social Media:

* Provision of content for sponsor social media
activities and website (including

blogs on our training, ocean

wareness work, race preparation.

& Media:
lusion in all print, outdoor and/or

Southern: sponsor
£5000-£10,000/$10,000-$20,000

me a “sponsor” of Team Pacific Rowers with our Southern Package, which includes all the
efits of the Arctic Package along with, but not exclusive to, the following:

broadcast advertising (logo or name).

Causes & Charity:

* An opportunity for a cause tie-in (currently we
have chosen ocean plastic, but are willing to
explore a new cause should the sponsor have a
campaign, provided we agree and aligned to
promote this cause too).

» Opportunity to involve sponsor’s preferred
charitable organisation or cause.

» Donation of personal and private sponsorship
money to sponsor's preferred charitable cause.

Photography:
» Expedition photography supplied for your
marketing purposes.




anding & Logo Exposure:

ompany logo on the boat, boat hull and

pars, and hats.

* Inclusion on pre-event/post event t-shirts,

street banners, flags etc.
Pressyeonferencessignage and support

Online and social Media:
* Logo, corporate profile and hyperlink from
our site to yours

* Provision of web ‘events’ for sponsor

Indian: principal sponsor
£10,000-£25,000/$NZ20,000-$NZ50,000

me a “principal sponsor” of Team Pacific Rowers with the comprehensive Indian Package,
h includes all the benefits of the Southern package along with, but not exclusive to:

PR & Media:
* Inclusion in all press releases and other media
activities

* Public relations campaign designed for
sponsor’s market (consumer or trade)

Photography & Video:
» Exclusive photography Supplied for your e
marketing purposes

Live Meetings & Events:
» Public or private motivational talks and




Atlantic: main sponsor
£25,000+/$50,000+

pme a “main sponsor” of Team Pacific Rowers with the larger than life Atlantic Package, which
udes all the benefits of the Indian package along with, but not exclusive to, the following:

nline & social Media: at the beginning or end of the race.
Provision of live transmissions ‘from the * Availability and participation in key.
water’. sponsor events/awards, and involvement in

the design, production and delivery of such
Photography & Video: events, if necessary.

* Exclusive photography supplied for your

marketing purposes. Loyalty and direct marketing:

* Direction in team photography and rights to  Unlimited access to event-generated
photos and direction in team video and rights database(s) (for example, member lists) for
to video. direct marketing follow-up, respective of

privacy laws.
Live Meetings & Events: * Opportunity to provide inserts in sponsee
* Use of sponsor venue for launch, main mailings.
event, or supporting event, such as Cocktail » Rental/loan of our database for one-off
vening/Gala Dinner for Fundraising, Meet communication.

e Crew event in Monterey, Los Angeles,
or Las Vegas, Honolulu - we can host at
2 key events or fundraising/awareness

IFWLLWTETSROWERS




ployees/Shareholders/Hospitality:

Some participation in the event by

employees or shareholders.

» Access to discounts, merchandise or other

sponsorship-oriented perks.

2am Pacific Rowers for

~ meet-and-greets at start or end of race,
and/or employee motivation.

* Creation of an event, day or program

specifically for employees.

* Creation of an employee donation or

volunteer program to raise awareness of

bme a “main sponsor” of Team Pacific Rowers with the larger than life Atlantic Package, which
udes all the benefits of the Indian package along with, but not exclusive to, the following:

plastic in the oceans.
* Opportunity to set up an employee
recruitment station at your event.

Research:

*» Access to pre- and/or post-ever

We will be offering to carry out scienti
research on behalf foundations and
charities that monitor the pacific plastic gyres.
» Opportunity to provide sponsorship- or
industry-oriented questions on research.




- Pacific: lead sponsor
~ £/$:To be negotiated

bme the “lead sponsor” of Team Pacific Rowers with the no holds barred, full-scale Pacific
age. You will be involved at every stage of the campaign. The package includes the all the
efits of the Atlantic Package, along with, but not exclusive to, the following:

aming rights sponsorship (perceived ‘ownership’
)f the expedition):

« Naming of the team and/or boat, eg. Team ‘Your
Company’ Pacific Row, includes ability to choose
boat colour.

« Banner rights on team arrival and departure.

EEEEEEEEE

Live Meetings & Events:

« Tickets or invitations to ancillary parties,
receptions, shows, launchesetc. ~ RMA om0
» Sighage, sampling and other benefits at ancillary '

parties, receptions, shows, launches etc.

ployees/Shareholders/Hospitality:

jckets to post race party in Honolulu.

portunity for row with the crew' experiences.
aii or Monterey for employees, families, kids

GREAT PACIFIC RACE

WWW.PACIFICROWERS.COM
@PACIFICROWERS ON TWITTER




arketing & publicity

Pacific Rowers benefits from being an international team, with crewmates based in England
New Zealand and publicity opportunities in both bases and the race venues of California and
urse; there’s Cyberspace, Twittersphere, and so forth.

2vel s are now being planned to try to get maximum exposure for us, our s
: to raise awareness of plastic in the oceans.

Not only will we be hauling our boat across towns in the UK’s south east and London, we will also be
attempting a 12-hour stationary row somewhere very public, connecting crewmates in England and
New Zealand with Skype.

We are planning to host on our row (what we think) will be the world’s first mid-Pacific concert,
playing live over the internet. We will be contacting Guinness to find out whether this, at more than
1000 miles from civilisation, will be the most remote concert ever held.

e e

blirkine




From left:
Colin Parker
Sam Collins
Fraser Hart
James Wight

w you will find the different ways you can get in contact with us.

ase don’t hesitate to call/tweet/email/Facebook/web comment/write to
if you think we would be a good tie-up for you company, or just to send us
vice or messages of support - we would love to hear from you.

aser, James, Sam and Colin.

United Kingdom | L New Zealand il
21N x

+44 1276 501240 +64 21 083 74116

1 Broad Walk 33 Stanmore Road

Frimley Grey Lynn

Surrey Auckland

GU16 8SS 1021

Email: mrcolinparker@yahoo.com Website: www.pacificrowers.com

Twitter: @pacificrowers Facebook: www.facebook.com/pacificrowers



http://www.facebook.com/pacificrowers
mailto:mrcolinparker@yahoo.com
http://www.pacificrowers.com

